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M3na1n (Core marketing concept) Ngsnaanusadenty lausenaumie 5 uwiAn Al wwrUAANINES (The

Production Concept) LuIANUAAKAAL 89 (The Product Concept) laamuAan1sue (The Selling Concept)

HANNARNITHAR (The Marketing Concept) ) wnAAIMsSRaLied Rl (The Sodietal Marketing Concept)

Abstract

This study intends to: 1. Analyze the business of hydroponically grown vegetables at Aunt Sam-
ang Duangsoithong. According to the research, having money was Aunt Samang's hydroponic vegetable
growing business's main issue. The ability to tend to vegetable crops is also limited, therefore it is necessary
to research each type of vegetable that will be planted to determine which varieties are beneficial or
known, how long it will take to tend to, as well as how to harvest them. to fulfill consumer demand. Once
that, offer distribution channels and examine this hydroponics vegetable growing business to see whether it
may be successful after costs are subtracted. If so, it can be used to run a vegetable-growing business. We
can keep using hydroponics. 2. To use data analysis to create a model for running a hydroponic produce

business. Because Aunt Sam-ang has a distribution system that helps her build clientele, like clientele in
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the neighborhood. Kluaynamthai Hospital Phutthamonthon Hospital This is in line with Kotler and
Armstrong's (2017) marketing theory, which states that organizations can employ the core marketing
concept (Core marketing concept). It comprises of the following 5 concepts: the concepts of production,

product, selling, marketing, and social marketing. (The Social Marketing Concept)
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